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The aim of the complex project

■ The aim of the project is to provide a new model of

interpretation, representation and preservation of the

cultural heritage of Serbia by identifying, collecting and

analysing digital and multimodal discourse, corpora,

artefacts and phenomena based on the confluence of

linguistic, historical, cultural and technologically-enhanced

analytical tools.



Novelty

■ The novelty of this project lies in the fact that it will provide a new

analytical approach to the cultural heritage and fundamental identity

of Serbia by offering an interpretation in the form of digital narratives

of the meaning and importance of the material collected in

relationship to the sociocognitive understanding of that cultural

heritage in Serbia.



Producing of meanings

■ Different media channels and outlets (broadcasting companies, 
internet, print media) may produce meaning while exerting a certain 
effect through various products (video, film, transcript, article, theatre 
production, dance, music, song, literature, exhibition etc.) while 
delivered via various media platforms (social media, television, 
cinema, radio, print media, theatre, library etc.). 

■ In the context of a community, multimodality presents all the semiotic 
meanings of the specific cultural heritage related to that community 
facilitating the creation, presentation and preservation of the 
community’s unique and recognizable profile.





From the beginning

■ Since the research focus of this project falls within 

the interdisciplinary fields of multimodality, 

interactive digital narratives and cultural heritage, 

the project team needs more knowledge and skills in 

the domain of digital prosopography.



Subproject for testing digital 
prosopography

■ The Radio-Television of Serbia Research Center performs research activities 
of programme, auditorium and public opinion since 1952.

■ General quantitative survey, Standard testing of program and auditorium, 
Daily barometer, Regular probing of auditorium and public opinion, Testing–
Barometer and Media and public opinion. 

■ Nowadays, the Centre holds over 3000 research reports, typed or written on 
more than 200.000 pages. 

■ The main goal is to digitize material and, after that, to reconstruct pictures of 
the second half of the 20th century in the sense of television culture: the 
most important people, events, places, phenomena…



■ Different reports and material provide qualitative and 
quantitative researches on attitudes and opinions of viewers 
of broadcasted programme, public surveys on significant 
social, political and cultural events, reviews, analyses of 
articles in the press on radio and television programmes, 
content analyses, public debates on radio and TV 
programmes. 

■ Physical condition ranges from good to very poor with the 
majority in the “acceptable” range.



■ Special objectives:

■ 1. Impact on development of scientific-research capacities in area of study 

of social and political history, history of media and communication science; 

■ 2. Increasing the number of users of mentioned contents in scholar and 

scientific works; 

■ 3. Promoting the value of rare contents using most contemporary 

technologies in digitalization process;

■ 4. Promotion and valuation of cultural heritage of Serbia (and former 

Yugoslavia)








